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Maxim RFID Showroom
Maxim Shanghai, China
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Introduction to RFID

Reduce the time for cycle count

I N V E N T O R Y  M A N A G E M E N T
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R E D U C E  T I M E
Improve the inventory accuracy
I M P R O V E  A C C U R A C Y

Reduce out of stock, increasing
sales

R E D U C E  O U T  O F  S T O C K
Reduce overstock, decreasing
unnecessary price mark downs

R E D U C E  O V E R S T O C K

Increase the speed of time to shelf
(replenishing)

I N C R E A S E  S P E E D
Find misplaced goods easier
F I N D  G O O D S

C U S T O M E R  E X P E R I E N C E

Better availability of your
products

A V A I L A B I L I T Y
Increased speed of checking out
I N C R E A S E D  S P E E D

Optimized web online product
location accuracy

O N L I N E  P R O D U C T S
Easier retrieving your latest product
information

I N S T A N T  A C C E S S

Allow for add-on’s during shopping
experience

P R O D U C T  S U G G E S T I O N S

Radio-Frequency Identification (RFID) enables you to maximize the
efficiency in your supply chain by applying our RFID labels for item-level
tracking. Next to that, in store and on-line it will help the improvement of 
your customers experience.



Your customers experience can further be improved with the use of NFC inlays
in your labels, tags, or products. NFC (Near Field Communication) enables your
customers to interface with your products by tapping with their mobile phones.
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Introduction to NFC

B E N E F I T S  O F  N F C

NFC gives you the opportunity to
directly contact with your customers

D I R E C T  C O N T A C T

Customers receive latest information on
projects, other products in the same range,
movies, and 3D VR.

P R O A C T I V E  S U G G E S T I O N S
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Benefits to RFID

I N C R E A S E  S A L E S  W I T H

B E F O R E W I T H  R F I D

B E F O R E W I T H  R F I D

I N C R E A S E  A C C U R A C Y  S T O C K

B E F O R E W I T H  R F I D

D E C R E A S E S  W O R K I N G  C A P I T A L

B E F O R E W I T H  R F I D

D E C R E A S E S  O U T  O F  S T O C K



* Improvement is reflected by reduction
SOURCE:University of Leicester 2018

I M P R O V E M E N T  I N  K E Y  R E T A I L  M E T R I C S :  B E F O R E  +  A F T E R  R F I D

Sales Increased

Stock Loss Reduced

Stock Holding Reduced

Staff Costs Reduced

COMPANIES 
STUDIED:
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Omni-Channel

Omni-channel is a multichannel approach to sales that works to provide
customers with a seamless shopping experience. This includes shopping
online from their desktop or mobile device, by telephone, or brick-and-mortar.

T R A D I T I O N A L E - C O M M E R C E

M U L T I - C H A N N E L O M N I - C H A N N E L

The good, old-fashioned brick and mortar store Online shopping has skyrocketed in recent years

Various, disconnected channels for
customers to use independently

An integrated, seamless experience across
multiple devices and touchpoints
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Omni-Channel Complexity
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Omni-Channel House

Superior
Customer Experience

Buy online, pick
up in store Ship from store

Physical

Visibility to single unit

RFID-enabled inventory accuracy

Digital

Source: University of Auburn 2019
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RFID Anatomy

A

B

C

A B CLaminate Carrier RFID Chip RFID Antenna



Traditional RFID Structure
6 layers + release liner
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RFID Anatomy
PAPER-BASED,  PET-FREE RFID INLAYS

Eco RFID Structure
3 layers + release liner

Two Options on Paper
Liquid printed or traditional aluminum

51-A-?$C?1 K+<0$&/$C?1
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RFID Offerings

R F I D

R F  ( E A S )

R F I D / R F
D U A L

N F C

R F I D / N F C
D U A L

R F I D ,  R F ,  A N D  N F C  E X A M P L E S
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Global Capabilities
Maxim Location RFID Item Conversion RFID Printing / Encoding

Bangladesh

Cambodia

Germany

Guatemala

India

Pakistan

Shanghai

Spain

Sri Lanka

Taiwan

Thailand

Turkey

United Kingdom

United States

Vietnam
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Rising Business of RFID 

N O R T H  A M E R I C A N  R F I D  A D O P T I O N A S I A - P A C I F I C  R F I D  A D O P T I O N

E U R O P E A N  R F I D  A D O P T I O N R F I D  I N  R E S P O N S E  T O  C O V I D - 1 9

34% 73% 92% 93%

2014 2016 2018

46% Piloting
Implementing
Full Adoption

18%
28%

8% Piloting
Implementing
Full Adoption

37%
47%

2020

70% 77%

2018

23% Piloting

Yes

Implementing
Full Adoption

30%
17%

6% Piloting
Implementing
Full Adoption

25%
47%

2020

27% 77%

2018

7% Piloting
Implementing
Full Adoption

17%
3%

8% Piloting
Implementing
Full Adoption

37%
32%

2020 46%

5%

24%

25%

No

It is under
consideration

It was under
consideration
prior to COVID-19
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T H A N K  Y O U  F O R  R E A D I N G

Contact your local Maxim Sales Representative for more information.


